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TIPS AND TRICKS FOR COMMUNICATING INCLUSIVELY FROM H&H

Whether you're talking to colleagues via video conferencing, cascading
messages to multinational employees or simply greeting people from
different cultures — the way you communicate can have a big impact

on the impressions you make and the relationships you build. ‘

TAKE A LOOK AT THE FOLLOWING TIPS AND TRICKS
FROM SOME OF THE H&H TEAM TO ENSURE YOUR
COMMUNICATION STAYS INCLUSIVE ON ALL LEVELS.

PUT YOURSELF IN YOUR AUDIENCE’S SHOES KEEP THINGS SIMPLE AND ACCESSIBLE

Putting yourself in the
shoes of your audience
really does allow for
impactful, respectful
and intentional
communication to
occur - on all levels.

Great communication isn’t
about flexing your inner
Shakespeare — it’s about

creating understanding and
leaving people with a
certain feeling. ’

Take into account their
background, culture, and native
language

Use clear and straightforward
language

Avoid jargon and
corporate-speak

Remember that the same
communication can have

multiple meanings Use similes and metaphors to

communicate complex ideas
Avoid idioms and clichés

where possible
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IT'S NOT ABOUT YOU.

VISIT HANDHCOMMS.CO.UK



